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     To say that 2008 has been 

an interesting year would be 

an understatement.  Business 

was booming but the feeling 

of òdownturnó was palpable.  

Those of us who continued to 

be optimistic were subject to 

the psychology of the market-

place and our customers.     

Naked greed  on Wall Street 

and Real Estate set back capi-

talism for many years to 

come.   

     The Spa Market had itõs set 

backs nationally, yet, the 

health services market contin-

ued to grow.  Because Lypos-

sageÊ made the shift into the 

Health Services market 

quickly our downturn only 

lasted a couple of months.  

We did this by:  

¶ Reorganizing based on 

the best data we could 

find.  

¶ Reducing Spending  

¶ Eliminating Debt  

¶ Extreme money manage-

ment (Of course, what most of us 

define as extreme money man-

agement was normal behavior for 

our grandparents)  

¶ Creating value in our 

product without  being 

greedy.  

¶ Re-evaluating the Lypos-

sage® products and ser-

vices line up and chang-

ing where necessary  

     2009 will be a great year!  

LypotherapistsÊ are headed 

for good times because of the 

current growth in Health Ser-

vices.   

     Our new President also 

promises to improve the 

health care system and, for 

the first time, elevate Alterna-

tive Health Services within the 

health services community.  

Finally, preventative health 

care will become main stream 

because our political leader 

will be talking it up.  

     LypossageÊ is Holistic.  As 

our slogan goes, òAll Healthy 

People Look Goodó.  Lypos-

sageÊ is a healthy treatment 

based on established science.  

It is not just based on the Re-

search done by Charles 

Wiltsie but also on credible, 

well established, published 

research related to Lymphatic 

Drainage, Myofascial Mas-

sage and Complex Physical 

Therapy for Lymphoedema.  

LypossageÊ Massage is a 

serious treatment that handles 

body contouring in a healthy, 

non-invasive way.  

 

New Website  

     Lypossage esthétiques In-

ternationale, LLC has made 

the decision to simplify itõs 

website.  

     The first, and most notice-

able, change is the look of the 

site.  We had a number of 

customers complain that it 

was difficult for them to navi-

gate our past site/s.  They 

found them confusing.  

     We debated whether or not 

to go with a custom site.  In 

the end we decided to stay 

simple and easy to navigate.     

     We have also eliminated 

our shopping cart site in favor 

of simple PDF files that can be 

downloaded on 

www.lypossage.net.   

     Finally, we own a number 

of domain names that all point 

to our main site.  Later in this 

newsletter we will list the do-

main name  we own.  

     Good luck navigating the 

new site and comments are 

welcome.  
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Earn Product With Machine Purchases  

     Earn Lypossage® and Es-

prit de JeunesseÊ with the 

purchase of the machine pic-

tured below.  

 

 

 

 

 

 

 

 

 

      

     Beginning January 1, 2009, 

LypotherapistsÊ can earn 

$200.00 in any combination 

of Lypossage® body and skin 

products, internal supple-

ments, marketing materials, 

educational materials, Esprit 

de JeunesseÊ Facial Prod-

ucts or LypoSlimÊ. (All Products 

must be ordered in minimum case 

lots). 

      Earn additional product 

with the purchase of  2 LMT 

travel packages, shown be-

low, you can earn and addi-

tional $75.00 in aforemen-

tioned products.  

     The process for this is sim-

ple.  Purchase these ma-

chines  at the regular whole-

sale price and get product*.  

When the machine is or-

dered, and paid for, your 

product order will be imme-

diately processed.  Delivery 

time will be directly from the 

manufacturer and you will 

receive it in approximately  

14 to 21 working days.  

     *For more additional details please 

call 860.346.1156 or Kate at 

860.638.7850 & weõll refer you to an 

authorized equipment sales represen-

tative.   * Note: Machines may not be 

discounted by the product dollar 

amounts.  Minimum orders for product 

are $450.00 

 

Trademark & Copyright Rules  
     There are very specific 

rules for the use of Lypos-

sageÊ owned trademarks 

and copyrights.   First, letõs 

define who owns the trade-

marks and copyrights to all 

material used by Lypos-

sageÊ.  

     The trademarks and copy-

rights are owned by:  

¶ Charles W. Wiltsie III  

¶ Katherine F. Wiltsie  

¶ Charles W. Wiltsie III 

and/or Katherine F. 

Wiltsie  

¶ Lypossage esthétiques 

International, LLC  

     The Trademarks that are 

owned are the following, but 

are not limited to the follow-

ing because new trademarks 

and copyrights are being 

written or designed every 

day and therefore these 

rights extend to those that 

are in progress*.  

¶ Lypossage 

¶ Esprit de Jeunesse 

¶ Lypossage esthetiques  

¶ LypoSpa 

¶ Lypotherapist  

¶ Cellu -Actif  

¶ LypoSlim  

¶ Lypossage naturels  

Correct usage of these terms 

is in the form of an adjective 

and not a noun.  In other 

words, when referring to 

Lypossage it needs to be an 

adjective for a treatment or a 

product.  For example, when 

referring to Lypossage as a 

treatment it should say, Ly-

possageÊ Massage Modal-

ity or Lypossage Ê Mas-

sage.  When referring to 

products it needs to say, Ly-

possage® Products . 

     The rule applies to all of 

the terms that are owned by 

us.  The consequence for 

improper use of these terms 

can be suit in federal court 

located in Connecticut and 

federal fines.   
(If you need to know more about this 

please feel free to call)  

     We are aware that our 

LypotherapistsÊ do their 

best to comply with the 

trademark rules.  

* Keep in mind that we have new 

trademarks that are in progress every 

day and that all material that emanates 

from us is Copyrighted, Trademarked 

or in the process of being Copyrighted 

or Trademarked.  International trade-

marks are also in progress.  We will be 

diligently working to protect our 

marks, as we have done in the past.  

Our keeping watch over these marks is 

good for us and good for those who 

provide our products and services.  

 

òEarn Up to $200.00 

in any combination 

of Lypossage® body 

and skin products, 

internal supple-

ments, marketing 

materials, educa-

tional materials, Es-

prit de JeunesseÊ  

Facial Products or 

LypoSlimÊó 
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Changes for 2009 
     There were many changes 

made in 2008 regarding poli-

cies and product that will ex-

tend into 2009.  These changes 

were made to better compete 

in a difficult market.  Below we 

will highlight the more note-

worthy changes and go over 

new changes for 2009.  

1. Three machine options  

- G5È LypossageÊ 3-

Zone Massage Machine  
(Suitable for all three zones)        
- G5È LypossageÊ LMT 

Travel Kit  (Suitable for all 

three zones). 

- G5È GBMÊ 

Massage Ma-

chine    
(Suitable for zone 1) 

2. The elimination of  the old 

LypoSlimÊ in favor of a 

New, All Natural  version of 

the product.  We made 

this change because natu-

ral products are more con-

sistent with our philoso-

phy and because it is less 

expensive.  In short, the 

old product is no longer 

endorsed by our company 

and may not be tied to us.  

3. A light machine.  In late 

2008 we made agreement 

with a company to en-

dorse a hand held light 

machine for the face and 

one for the office.  These 

are the LightStim®  ma-

chines.  They are the only 

machines that can be tied 

to  LypossageÊ Training 

or the LypossageÊ 

Massage Modality.  They 

can only be purchased 

through us and are very 

economical.  These 

machines are also 

manufacutured in the USA 

and can be sold in 

Europe.  These machines 

work with rosacea, anti -

aging and acne.  We will 

be implementing a prod-

uct incentive within the 

month for the purchase of 

these machines as well.  
(Call us for pricing and details.  

These machines MAY NOT be sold 

via internet).  

4. Trainers who represent 

LypossageÊ Equipment 

you MAY NOT represent 

competing products.  In 

other words, they may not 

represent  any other body 

contouring massage ma-

chines than the ones that 

have our name on them.   

If  a Trainer chooses to 

represent another mas-

sage machine they are not 

selling  endorsed by the 

LypossageÊ company. 

5. Any of our Trademarks or 

Copyrighted material may 

not be connected to other 

products or services.  

Again, this is non -

negotiable.  For example, 

our Lypossage® Market-

ing Products, and in par-

ticular, our art, that in-

cludes pictures of our 

model, may not be used 

unless they are directly 

used to specifically pro-

mote Lypossage® prod-

ucts and services .  Our 

models have sold their 

images for this purpose 

only.  Their representative 

periodically checks, 

online,, to make sure the 

images are used as  con-

tracted.  They have no-

ticed that this is not always 

the case and are politely 

asking that images used, 

that are not  directly, con-

nected to LypossageÊ be 

removed.   

6. We have consolidated our 

websites and would like to 

list active Trainers  and 

LypotherapistsÊ on that 

site.  We have also elimi-

nated our store site so all 

orders will come through 

www.lypossage.net.  

7. ALL Trainers must  now 

order their product 

through Lypossage, not 

directly with any of our 

vendors.  The process is 

noted on page four of this 

newsletter.  The NEW 

price sheet is attached to 

this Newsletter.  Ly-

potherapistsÊ must order 

their product through 

their authorized Trainer.  I 

your Trainer has retired or 

is no longer available feel 

free to contact us directly 

at 877.346.1156 

8. In 2009 there will be bet-

ter access to Lypossage 

for ordering.  This means 

that from 10:00 until 7:00 

PM Eastern Time orders 

can be placed via tele-

phone.  This will be with 

our customer service per-

son or Katie directly.  

 

Editorial:  

Greed:  We were at a party a 

few weeks ago with a bunch of 

self-employed business peo-

ple.  What was interesting was 

the culture of greed.  One per-

son stated that the only reason 

and motivator for being in 

business was greed.  We be-

lieve that is incorrect, particu-

larly during these economic 

times.   

At Lypossage we are defining 

business in the following way:  

¶ Service:  Our job is to 

SERVE our customers by 

filling their needs.  

¶ Value:  Looking for ways 

to give our customers the 

greatest value.  With Ser-

vice  and Value  our Cus-

tomers are more likely to 

succeed and therefore we 

will.  

¶ Shorter Profit:  We all 

need to belly -up-to-the-

bar and focus on our pen-

nies so we can offer true 

value in pricing to our 

customers.  

¶ Gain Market Share:  

False optimism is not 

healthy for business.  With 

solid projections and hard 

work we can GAIN MAR-

KET SHARE in this econ-

omy.  Many companies 

are hurting and if we posi-

tion ourselves right, all of 

us will have a greater 

share of  the non-surgical 

body contouring and 

health services market-

place.  

In short, concentrate on pro-

viding the best for the most 

value.  Donõt concentrate on 

how much money you can 

make.  If you provide superior 

service and products we will 

make  good, solid honest 

money.  

Have a Great 2009 

Charles W. Wiltsie III  

Managing Partner 

Katherine F. Wiltsie  

Managing Partner 

Toll Free:1.877.346.1156 

Local:  1.860.346.1156 

FAX:  1.860.346.0197 

Kateõs Cell: 1. 860.638.7850 

Charlesõ Cell: 1.860.638.9286 

E-Mail:  lypossage@aol.com 
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New Natural LypoSlimÊ Lavender 

Process for Ordering  

     Below is the process for 

ordering product from Ly-

possage: 

1. Submit an order to Ly-

possage or your Trainer.  

Make sure you follow 

the minimum order rules 

because we will not be 

breaking up case lots.  

2. Send your purchase or-

der, via E -Mail, to  ly-

possage@aol.com, by 

FAX at 1.860.346.0197 or 

by telephone 

1.860.346.1156 or Kateõs 

cell phone at 

1.860.638.7850 or the 

phone number provided 

by your Trainer  

3. Include all billing infor-

mation including credit 

card number.  

4. Once your order is re-

ceived the order it will 

be forwarded to the ven-

dor.  Lypossage or your 

Trainer will charge your 

credit or debit card.  

5. Shipping charges will be 

charged separately.  

6. Invoices will be issued 

by us or your Trainer via 

E-Mail or FAX  
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Top Trainers for 2008  
Mercedes Jordan  

Florida  

  

 

 

 

Mercedes is our #1 overall 

Trainer.  She has trained the 

most new Lypotherapists in 

2008 and the most new thera-

pists since the beginning of 

Lypossage.  

Betty Harris  

Tennessee  

 

 

 

 

Betty is our #1 overall 

Trainer for Product and Ma-

chine sales as well as market 

penetration into the Day Spa 

and Medical Spa Markets  

 

Other Top Trainers  

Debra Aretz  

Pennsylvania  
 

Linda Steele  

Virginia  
 

Claire Mettrop  

Holland  
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Welcome Korea!  

Lypossage welcomes Korea to itõs 

Training Family.  More details to 

follow in March 2009 

Need Lypotherapist Ê 

Update  

 

     We need Lypothera-

pistsÊ  to update their in-

formation on our website.  

What we need is the fol-

lowing as soon as possible:  

¶ Are you still an active 

LypotherapistÊ. 

¶ What is your current 

contact information  

¶ If you have time, please 

share with us what do 

you project for busi-

ness in 2009. 

¶ Do you intend to come 

for continuing educa-

tion , with Lypossage, 

in 2009 

 

Please provide to us any 

additional information you 

think is relevant.  

Introducing 

New  

Streamlined 

Ordering 

Process and 

Incentives  

Hours  
(Eastern Time)  

Monday -  Friday  

10 AM - 7 PM  

Saturday -  Sunday  

Closed  


